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• Established in 1996 
• Family company, 4-5 employees
• Container sales, leasing, 

equipping and transportation
• Location: Helsinki, Finland
• Area of operation: Finland
• One of the biggest container

companies in Finland
• Domains: finncontainers.fi, kontti.fi
• E-shop: kontti.fi/eshop
• B2B business (B2C)

Turnover 3 Meur (2008)
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Software as a Service (SaaS)   

Advantages of use outsider solution:
•• No No updatesupdates and and backback--upsups byby the the useruser

•• AutomaticAutomatic updatesupdates

•• No hardware No hardware costscosts, no , no extraextra capital capital neededneeded

•• EasyEasy to to estimateestimate costscosts ((monthlymonthly rentrent))

•• Service Service ProviderProvider developesdevelopes the softwarethe software

Risks
•• PossiblePossible disturbancesdisturbances in the in the serviceservice, at the , at the serverserver oror

InternetInternet--connectionconnection

•• Data Data securitysecurity

•• ProvidersProviders’’ss abilityability to to provideprovide rightright serviceservice alsoalso in thein the
futurefuture



Over 10 years history in web

www.finncontainers.fiwww.finncontainers.fi

e-shop   e-shop   

1997 Web 1997 Web sitesite, , contactcontact formform, (20 , (20 contactscontacts//monthmonth). New ). New sitesite on 2000on 2000

Netcontainers.net e-shop Netcontainers.net e-shop 

YellowYellow PagesPages’’ netnet tradetrade center 1999, 300 center 1999, 300 visitsvisits//monthmonth, , ePaymentsePayments

Second ee--shop 2000, 700shop 2000, 700--900 900 visitsvisits, 40 , 40 contactscontacts/ / monthmonth

2000 2003 2007 ?1997 1999

AdWords campaign startedAdWords campaign started

AnalyticsAnalytics

Kontti.fiKontti.fi
Third e-shop 2007, 2000 visits/month

Own campaign 2003, more effort on 2007

kontti.fi
domain 1.9.2003
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Organic links

Sponsord links

Search Engine Optimization, SEO

Search Engine Marketing, SEM
Are these supporting each others?!

Competition is good – if good companies?

Helps to find the right products?

Organic links –> brand building?

How do they find us with Google?



E-shop user inquiry 2002
Found netcontainers.net – e-shop with

Search engine 17%
Online Ad 23% 
Print Ad 10%
Direct marketing/Brochure 2%
Yellow Pages ad 12%
Heard from colleagues 18%
Somewhere else 20%



Entry methods 2008

AdWords
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Maps.google.fi



Analytics (basic info)

Search engines
57,5 %

Latest information



Web analytics in Finland 
• Snoobi made a survey on 4/2007 concerning the market

situation of visitor tracking softwares in Finland. 
• Snoobi's survey focused on browser-based visitor

tracking softwares, by scanning through 98 793 .fi
domains. Browser-based tracking software was found on 
7 042 domains (7%).

• Market Share of  Google Analytics 49,8 % (10 others)
• Many sites had multiple different tracking applications

running at the same time. 

Resource Snoobi website



Marketing options with Google

1. We use our own Adwords campaign
2. We buy Adwords campaigns (price/click and in 

the future price/goal)
3. Follow-up with Google Analytics
4. Google Analytics results modified for us
5. We pay 100,- eur / month for statistics
6. We buy combination of Adwords & Statistics



Conclusions
• For us it was a right strategy to be the first doing

container business in Internet
• Internet helps our brand building and brings new 

customers
• Long experience will help us adopt new things in 

Internet Marketing
• We believe that search engine optimization 

(website optimization) is important 
• Knowledge of Internet Marketing is coming more

and more important



Thank you! 

cOMMENTS? 
qUESTIONS?

sarianne.reinikkala@finncontainers.fi


